
THE CHALLENGE

Ethos restaurant brings something new to South Africa. The attention to detail is exquisite. From the elegant plating of the food to 

the warmth of the lighting, every detail is accounted for. To create the desired mood for the space, there needed to be an added audio 

experience where sound comes from seemingly everywhere without the look of big bulky speakers hanging from the wall or ceiling. 

REQUIREMENTS

Adding audio to the space needed to meet stringent demands to match the carefully curated details throughout the restaurant. The audio 

had to be visually minimalistic so as not to be a distraction from the overall feeling of the space. The sound quality needed to be superb 

and the atmosphere needed to be comfortable. The system would need to deliver music at the perfect level, comfortable to listen to 

without distracting or interfering with conversation in any way.
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ABOUT ETHOS

Ethos is an upscale restaurant that pays tribute to the 

Mediterranean and is designed to draw in an audience of 

up and coming entrepreneurs and business professionals. 

These elements show up in the food, the interiors, and 

the people. Each aspect is interpreted in a revitalized 

context with a South African flavor.

Case study provided by



METHODOLOGY
Recognizing the importance of selecting a sleek, reliable, and capable audio system, the Ethos design team partnered with the experts 

at ProAudio, DJHeaven, and DeVrye Automation. Ultimately, the team selected Sonance Professional Series as the audio solution to meet 

the requirements for Ethos to complete the overall atmosphere and dining experience. 

RESULT
As the first implementation of Sonance Professional Series products into a project in Africa, Ethos is breaking ground for endless 

possibilities of future commercial projects that may choose to feature Sonance Professional Series. The speakers are available in various 

form factors with a minimalistic finish and shape to blend into any space and provide proper audio intelligibility and coverage for a 

comfortable experience. The result is audio that sounds great but is almost invisible. The music can be heard but the source cannot be 

easily determined by the ear or the eye. The audio does not take away from the environment, but rather, it adds the perfect touch to it.

ABOUT SONANCE
Sonance was founded in 1983 by Scott Struthers and Geoff Spencer, who introduced the world’s first in-wall loudspeaker. This achievement 

led to many more “firsts” and a proud heritage of innovation. It also inspired a philosophy that continues to drive the company’s brands 

today: that technology can and should blend in with architecture and great design. With a wide range of solutions that are designed to 

disappear, Sonance has cultivated long-standing, authentic partnerships with leading architects, interior design professionals, custom 

installers, design-conscious consumers and end-users, from their home base in San Clemente, California and throughout the world.
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PRODUCT HIGHLIGHT:

SONANCE PROFESSIONAL SERIES 
• Full-fidelity Adjustable Transformer 

with High (70V, 100V) or Low (8 
Ohm) Impedance

• Various Form Factors: Pendant,       
In-Ceiling, Surface Mount

• Various Sizes: 4”, 5”, 6”, 8” Drivers

• Woofers and Subwoofers to Match

• Available in Black or White

PENDANT SPEAKERS
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“When Chris Tatsakis, Ethos Restaurant Entrepreneur, 

was explaining to me what the venue was going to be, 

the aesthetics, the food, the extent of the planning 

that was involved, we saw at that point in time that we 

needed something that was special, something that 

was not ordinary, something that was really going to 

put Ethos on the map as a first in this industry within 

South Africa, and potentially a first for Africa.”

JUSTIN SCHARNICK, RAINMAKER AT DJHEAVEN

IN-CEILING SPEAKERS


